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%ﬁﬂmﬂm CENTRE GENERAL INFORMATION

COMMODITY STRUCTURE OF EXPORT (2015):

29.9% I REPUBLIC OF BELARUS

‘ mineral products

21.3 %
< chemical industry products, rubber
16.3%
( food products and agricultural raw materials
13.8%
( cars, equipment and vehicles
o%
6.5%
~/ ferrous metals, nonferrous metals and products thereof
ey
12.2%

{ others

others

Export-oriented country with
highly developed industry and
agriculture, active developing
service sector, high scientific
potential, favorable transit
opportunities.




52 NATIONAL CENTRE BELARUS AS A MEMBER
; /ﬁ OF THE EURASIAN

NEW FEATURES WITHIN ECONOMIC UNION
THE EAEU

@

THE EAEU PROVIDES

v" Free movement of goods, services, _ A l
capital and labor GDP of the EAEU $2200 Billion

v" Harmonized policy in the economy

sectors determined by the treaty and Industrial production $1300 Billion l

international agreements within the EAEU

Volume of external .
trade of the EAEU $877.6 Billion
with third countries

—
Y




%) nanionar centme NEW FEATURES
s WITHIN THE EAEU

) Free movement of goods, services, capital and labor

) Interests of domestic producers protection according to the common customs tariff
and non-tariff regulation in trade with the third countries

) Duty-free import of technological equipment

) ’ Granting tariff preferences for goods imported from the third countries ‘

as a contribution of the founder to the charter capital of the company

) Legal guarantees for investors

) ’ Opportunity to promote the products manufactured in Belarus to the Member States of ‘

the EAEU

) Principles of the Customs Union and Common Economic Space meet the standards of the

World Trade Organization
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BELARUS EXPORT COMMODITY STRUCTURE
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TRADE POTENTIAL

BELARUSIAN EXPORT BY REGIONS

min. USD
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Лист1

				2014		2015		Разница

		America		1,064.3		810.5		-253.8

		Africa		355.9		315.8		-40.1

		Asia (without CIS countries)		2,155.7		2,284.8		129.1

		Other CIS countries		5,926.6		3,683.8		-2,242.8

		Russia		15,181.0		10,389.1		-4,791.9

		EAEU		16,178.5		10,997.0		-5,181.5

		Europe (without CIS countries)		10,971.1		8,915.9		-2,055.2
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Диаграмма1

		Other

		Food commodities and agricultural raw materials

		Primary metals

		Mineral commodity

		Chemical industry production

		Machinery,  technical equipment, transportation



2015

13.3

16.3

6.5

29.9

20.2

13.8



Лист1

				Other		Food commodities and agricultural raw materials		Primary metals		Mineral commodity		Chemical industry production		Machinery,  technical equipment, transportation

		2015		13.3		16.3		6.5		29.9		20.2		13.8

				13.3		16.3		6.5		29.9		20.2		13.8

				Для изменения диапазона данных диаграммы перетащите правый нижний угол диапазона.
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N4 NATIONAL CENTRE TRADE POTENTIAL
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SHARE OF BELARUS IN THE WORLD MARKET OF
Mining trucks 30 %

Harvesters 17 %
Butter 11 %

Flax-fiber 6,4 %
Tractors 6 %

Dairy products 5 %




Диаграмма1

		2011		2011

		2012		2012

		2013		2013
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		2015		2015



mln. USD

Export of goods and services

Import of goods and services

46537.1

47746

51909.8

49052.6

44046.1

46387

43299.9

43758.6

32882.7

32677



Лист1

		Показатели		2011		2012		2013		2014		2015

		Export of goods and services		46 537.1		51 909.8		44 046.1		43 299.9		32,882.70

		Import of goods and services		47 746.0		49 052.6		46 387.0		43 758.6		32,677.00

		Категория 3		3.5		1.8		3

		Категория 4		4.5		2.8		5

				Для изменения диапазона данных диаграммы перетащите правый нижний угол диапазона.
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NEW PERSPECTIVE MARKETS

Diversification of the Belarusian export to new markets

ASIA ‘

AFRICA ‘

EUROPE

LATIN
AMERICA

AUSTRALIA
AND OCEANIA

Bangladesh, Bahrain, Jordan, Irag, Cambodia, Kuwait, Laos, Lebanon,
Malaysia, Morocco, Myanmar, Nepal, Oman, Saudi Arabia, Singapore,
Thailand, Philippines, Sri Lanka.

Algeria, Angola, Gabon, Gambia, Ghana, Cameroon, Kenya, Cote
d'lvoire, Mali, Mozambique, Namibia, Senegal, Sudan, Togo, , Tanzania,
Tunisia.

Bosnia and Herzegovina, Denmark, Greece, Ireland, Spain, Cyprus,
Luxembourg, Macedonia, Malta, Norway, Portugal, Slovenia, Croatia,
Montenegro.

Bolivia, Colombia, Nicaragua, Panama, Peru, Uruguay, Chile.

New Zealand.
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f) o come KEY SECTORS
P OF BELARUSIAN ECONOMY

MACHINERY INDUSTRY

GDP (2015)

= Agriculture
MACHINE-TOOL INDUSTRY Ingdustry
Construction
Trade

Transport and
communications

LIGHT INDUSTRY

Other

CONSTRUCT'ON um  Nettaxes
AND BUILDING MATERIALS

AGRICULTURE

BELARUS HAS A HIGHLY
DEVELOPED INDUSTRY WITH ITS
SHARE BEING AT THE RATE OF

SERVICES 31% OF GDP

FORESTRY, WOODWORKING
AND PAPER INDUSTRY

CHEMICALS AND PETROCHEMICALS

. - Ve



AGRICULTURAL
MACHINERY

v'Cultivating machines
v'Plant setters
v'Harvesters

———

TRACTORS

v'More 100 models of tractors
suitable for all climatic and
operational conditions
correspond Euro 3, Euro 4

and Euro 5

[—

ROAD CONSTRUCTION
EQUIPMENT

v Automobile hydraulic cranes
v'Container vehicles
v Assembly lifts

———

F——

S ——

TRADITIONAL
BELARUSIAN EXPORT

FREIGHT VEHICLES [

v'Road tractors

v'Tippers \
v'Dump trucks, timber lorries
v'correspond Euro-3, Euro-4
and Euro-5 requirements

MINING MACHINERY

v'Mining dump trucks
v'Machinery
for underground works

PASSENGER VEHICLES
v'Trolley busses
v'Buses
v'Passenger cars
(Samand, Jeely)
v'Trams cars

v’ Railway Carriages
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MINERAL PRODUCTS & FERTILIZERS
v'Stone salt

v'Potassium chloride

v'Fertilizers: nitrogen, potassium,
phosphorus

——

ANIMAL & CROP PRODUCTS

v'Flax, beet sugar

v'Cereals: barley, rye, wheat, potatoes,

feed crops

v'Animal production: cattle, pigs and poultry

——

FOOD & BEVERAGES

v’ Meat-and-milk production
v'Sugar, confectionery

v'Soft drinks, wine, beer, hard spirits
v'Canned vegetables

S ———
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IT SERVICES

vIT consulting services
v'Software development

———

MEDICAL SERVICES

v'Unique cardiac surgeries, organs
transplantation, other modern services on
preventive maintenance and treatment of
diseases

v'Resort and rehabilitation treatment on the
territory of Belarus

F—

CONSULTING LRl
v'Marketing consulting P v'Over 15 thousand tourist sites of historic,

o Services . % cultural and.archltectyral v.alu.e “.
v'Agro tourism, hunting, fishing facilities, etc.
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@ﬁmm S PERSPECTIVE PRODUCTS
i AND SERVICES FOR EXPORT

The driver of the economic growth in

Belarus is innovative products created A@ Pharmaceutics ~§§,Nan0tEChn0|Ogv
mainly by small and medium-sized
businesses in following spheres

_ Fine chemical
K Biotechnology technology

o Electronic Information
T I

optical and
instrumentation communication

technologies
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152

24’000+

+3000

Belarusian Hi Tech Park (HTP) is one of the leading
IT clusters in Central and Eastern Europe.

Today, 152 companies with more than
24,000 software engineers are HTP residents.
About 3,000 new jobs are created annually
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FOR MARKETING AND PRICE STUDY

TOP-10 HTP Importers

1. THE USA 6. IRELAND
2. RUSSIA 7. THE NETHERLANDS
3. GREAT BRITAIN 8. SWITZERLAND
4. GERMANY 9. ISRAEL
The HTP 5. FINLAND 10. SOUTH KOREA
resident-companies provide
IT services on B2B market
to customers from
61 countries
citibank Microsoft Cea G
*Bankofﬂmerica“? Goog[e” Honeyivell’
BARCLAYS : PHILIPS BOSCH
&2% London REUTERS D

REX stock Exchange - y >
- ~ W Y
Deutsche Bank I_ " Expedia- wemes AIRBUS
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Belarus is a transportation and logistics hub of Eurasia.
Pan-European transport corridor N22 and Ne9.

Broad network of motorways, railways, airlines.

Over 100 million tones of European cargo cross Belarus's
territory per year.

Belarus is situated in the center of the Silk Road
Economic Belt

Railways — 5491 km,
Highways — 101,700 km
Oil pipelines — 2,983 km

TRANSPORTATION AND LOGISTICS
INFRASTRUCTURE OF BELARUS

Klaipeda

Kaliningrad ‘.
ELTS

Gas pipelines — 7,837 km

—
Transport corridor I, «West-East»:

Berlin — Poznan — Warsaw — Brest —
Minsk — Smolensk —
Nizhniy Novgorod

Moscow —

[
Transport corridor IX «North-South»:

Helsinki — Sankt-Petersburg — Pskov —
Orsha — Kiev — Kishinev — Bucharest —
Dimitrovgrad — Alexandroupoli




FREE ECONOMIC ZONES

These zones were set up to create strong private sector enterprise and investment in Belarus and
offer an enviable array of incentives to members, whether they are local entrepreneurs
or foreign investors.

or five years, then a 50% discount

50% discount on VAT on import substitution goods m

the FEZ

Exempt from payments to National Agriculture Support Fund

No customs duty on raw materials and equipment im

s will not change for seven years

There are six zones strategically located around the country —
in Minsk, Gomel, Vitebsk, Grodno, Brest and Mogilev
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SERVICES PARTNERS CONTACTS ONE STOP PRINCIPLE

25 March

parket Development Seminars: The Ministry of Foreign Affairs of the Republic of Belarus considered
Consumer Demand ~ :diF:,;-,nel the results of public discussion of National Programme draft for
'ﬂ Reliable Business 3 - international Export Support and Development 2016-20120
J '\-u«/ On March 28, 2016 the round table took place in the National Centre for Marketing and Price

Study, at which the results of public discussion of the Na...

| Read more | __| Read more | 28 March
The National Centre for Marketing and Price Study has built new partnership relations at

< ) Business-Forum in Bulgaria o
Publications Visa support §
15 March P Z
< “, g
/

MMemorandum of Understanding was signed befween the National Centre for Marketing and

Visa support Price Study and Eayptian International Trade Poirt o Al
|| Read more | | Read more | _

The information-
analytical publication

i A_h (3
-Translation IiNet g |2 H "
-Legalization of — &) 5 %;]al;tgm
decuments/Apostille 14 March £ O
-Document delivery I 02 Gercoma

The representatives of the National Centre for Marketing and Price Study and Eqyptian
companies conducted business neqotiations in Caira

THE NATIONAL CENTRE FOR MARKETING AND PRICE STUDY OF THE MINISTRY OF FOREIGN
AFFAIRS OF THE REPUBLIC OF BELARUS IS A RELIABLE PARTNER IN ESTABLISHING BUSINESS
COOPERATION BETWEEN BELARUSIAN AND FOREIGN ENTITIES

www.export.by
www.ncmps.by
www.goszakupki.by
www.icetrade.by




COMPREHENSIVE ASSISTANCE IN DOING
‘!j ron e sicsior  BUSINESS WITH BELARUS AND FOREIGN COUNTRIES

INFORMATION SUPPORT TO GET ACCESS TO EAEU AND BELARUS MARKETS

MARKET REVIEWS OF BELARUSIAN MARKET AS WELL AS EAEU, CIS, EU, ASIA, AMERICA,
AFRICA COUNTRIES MARKETS

ORGANIZATION OF VISITS OF BUSINESS MISSIONS TO FAR-ABROAD COUNTRIES

PUBLISHING OF ANALYTICAL AND ADVERTISING EDITIONS
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AROUND 150 AGREEMENTS WITH
PARTNERS IN 47 COUNTRIES

Branch offices
in all major business hubs of the Republic of Belarus

The network tasks:

v'to render assistance to economy entities to interact and
cooperate with authorities, institutions, companies,
businesses

v'to provide a full range of consulting and methodology
services to Belarus and foreign entities

INTERNATIONAL
AND REGIONAL NETWORK

THE FOREIGN PARTNER AND DEALER
NETWORK PROVIDES

v'joint business development projects

v'access to information and marketing systems and
databases

v'foreign market entry data

v'cooperation in marketing and consulting services
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EXP{ORT.BY

INFORMATION EXPORT SUPPORT WEB-SITE

THE PORTAL IS CREATED BY THE NATIONAL CENTRE FOR MARKETING AND PRICE STUDY

The goods of the Belarusian companies presented on the portal are displayed in 46 countries on websites
of foreign missions of the Republic of Belarus and on websites of partners of the National Centre for Marketing

and Price Study.

a tool to promote export potential of Belarus
over 6 000 enterprises

over than 12 000 goods and services

Refrigerated display cases & Information Technology and Farm eguipment &
B i cooling showcases i

Telecommunications agricultural machinery

Tractors Timber Research Films

ExP ‘F HT_ BY Products v s you koaking m Forbuyers  For Suppliens  Costomer Service

Categories New goods. Welcome
Apparel, Textiles & Accessones BELARUS-302I0C.1 T s o .

Auto & Transportation

Elactronics

Machinery, industrial Pans & Tools
Gifls, Sports & Toys

Home, Lights & Construction
Healih & Beauty

Bags, Shoes & Accessornies
Electrical Equipment, Components
& Telecom

OB-03-2016 0 11-03-2016 Chiba Jagan
The 41st intemational Food and Beverage
Exhiition

Thiis event showcises proguct kom Food &
Baverage ndustry

TIBO 2016

Agriculture & Food
Packaging, Advenising & Office
Metallurgy.Chemicals & Plastics

Al calogonies -
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infernet Cenfre of Electronic Trade

OFFICIAL PUBLIC PROCUREMENT WEBSITE

Consulting and providing target data on
Belarus and foreign procurements in
140 countries (register of goods, services,
producers, sales companies, authorized
trade representatives)

Public procurements in the Belarus, access
to procurement procedures in Russia,
Kazakhstan

rget searching for tender information

by products and regions

WW.GOSZAKUPKI.BY and CA.NCMPS.BY —
support of e-procurements in the EAEU

ic Trade

maBHas 3axynkwm PeecTpsl

+ OBpaTHan CeA3L

OGbAENEHNA

= YBaaeMble NOCETHTENN.
WHdopMauma o 3aKynkax,
pasMelerHblx ao 01.01.2013
HaxoJMTCA NO agpecy
http:/lold.icetrade.by

Hoeoctn

= 17 HoROps 2015 . NPAMARA NMHKA
IR SKENOPTEPOE

= 33MKCHPOBAHE! Cy4an
MOCTYTIEHMA OB MNEHsIX
LOKYMEHTOE 0 noGeae &
3apyGeRHEIX TEHABPAX.

= FOC3aKy MK, YYaCTMNUCE CRydan
NpeacTaBNeHnA NoaaeneHbIX
CepTHOUKATOR NPONCXOXAEHUA
ToBapa dopmMel CT-1

PecnyGnuniu
Eenaﬂu @
www.mintorg gov.by

3axoHofaTensCcTBO

Bxoj} INA NoNL30BaTENEN

VMg nonbsoearens

Cemuhapbl Bronnetens MNomous KoHTakTbl

« Anpeca 1 TenedoHsl

MNocnegHue fobaBneHHbIE 38Ky KK

Onucaxue
NPEe/IMETa 3aKyNKA

OpUEHTUPOBOYHAR
CTOMMOCTS

Onncaxue
NPE[IMETA 3aKYTIKN

OpMEHTUPOBOYHAR
CTOMMOCT

Onncanxu
NPEAMETa 3aKYTIKA
OpYEHTUDOBOUHAR

CTOMMOCTE

Onncaxue
NPE[IMETA 3aKYTIKN

OpUEHTUPOBOYHEA
CTOMMOCTE

Onucaxue
npesMeTa 3aKynkn

3aKYNKA WebHA TMNCOBOro KamtA thp.0-300Mm
2015-202384

0RUB [ata okoHuanna - 16.12.2015
npUema NpeanoKeHni

MeT Hble, pensc AnA HbIX
2015-292383

0BYR AaTa oKkoHYaHWs  02.12.2015
MpUema NpeAnoXeHni

PeaHuMaunOHHLIA aBTOMOGIIL B NONHOM CHADAXEHNH U KOMNIEKTe MeWLMHCKHX CHCTEM H
000Dy N0BAHMA NANA CNY Dbl CKODOW MeNWLMHCKOR NOMOLIMN
2015-292382

0BYR [ata okoHuanng  02.12.2015

npUema NpeanoKeHni
3axynka npo oy Tens coned no Tuny
«lllTopm 1650 (unn aHanor}

2015-292381

25000000 BYR Oata okoHvanna  04.12.2015

TpUENa NPeNoXeHNi

Texuuyeckoe 0GCNYHMBAHHE C YHETOM JAMEHBI 3ANACHLIX YACTEH W DACXOIHBIX
MaTepHanos Npade'iHoro obopy10BaHHA

2015-292380

Opuedtnpoeounas 200 000 000 BYR Aata okoHuanna  03.12.2015
CTOMMOCT: pUeMa npeanokeHni
WHTep! ATLI rocyaaf opraHoe Oneparopel 3TN

Npezupent
PecnyGnnk
Benapycs

www.president.gov.by

www belte. by
MMHHCTEPCTB0 HOCTPaHHBIX AEN
Pecybnmuun
Benapycs =

“'] ] Benopyccro-KHTRACKI MEKTIPaEHTENSCTREHHRI

Haosansssii npssozoi Hseprer-nopran
PacrySni Benapyce
pravo.by

HALHOHABHBEIA LEHTP

MAPKETUHIA M KOHBIOHKTYPA! LIEH

QNEKTPOHHBIE AYKLWOHB!

Benopyocios Tenerpadros areHTCTS0

FOMMTET N0 SOTRYAHILECTEY
belarusching. by




%ﬁﬂiﬁﬁ%ﬁfgsﬁf BUSINESS FORUMS,
| EXHIBITION AND CONGRESS EVENTS

ORGANIZATION OF EXHIBITION AND
CONGRESS EVENTS IN BELARUS AND ABROAD

PROVIDING ASSISTANCE TO ENTERPRISES IN
PREPARATION OF PROMOTIONAL MATERIALS
FOR PARTICIPATION IN BUSINESS EVENTS

ESTABLISHING CONTACTS WITH SENIOR
MANAGEMENT AND LEADING SPECIALISTS
FROM CIS, EUROPEAN AND ASIAN
COMPANIES

SEARCH FOR POTENTIAL PARTNERS AND
CARRYING OUT NEGOTIATIONS ON JOINT
PROJECTS
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FOR FOREIGN MARKETS STUDYING AND
STRENGTHENING OF BELARUSIAN EXPORT OF
GOODS AND SERVICES TO NEW PERSPECTIVE
REGIONS IRUE  “NATIONAL CENTRE FOR
MARKETING AND PRICE STUDY” (NCMPS)
ORGANIZES VISITS OF MOBILE MONITORING
GROUPS TO THE COUNTRIES OF LATIN AMERICA,
AFRICA, ASIA.

MOBILE MONITORING GROUPS CONSIST OF
REPRESENTATIVES OF THE MINISTRY OF FOREIGN
AFFAIRS OF THE REPUBLIC OF BELARUS, THE
NCMPS AND BELARUSIAN EXPORTERS.

The program of visits contains:

v/ participation in exhibition and congress events;

VISITS OF BUSINESS MISSIONS
TO FAR-ABROAD COUNTRIES

£V

v" demonstration of Belarus export potential and opportunities of the NCMPS on the export

direction;

v holding meetings with representatives of the Ministry of Foreign Affairs, regions, business

associations, information and marketing centres and large trade companies. '.-

o -/



) 2 SEMINARS,
CONSULTATIONS

KEY TOPICS AND AREAS: ) |

v'Marketing and management
v'Foreign economic activity as a whole
and in the concrete country

v'E-auction procurements in Belarus and
EAEU countries

— : 0 4 \
e - s -
e .

ON-LINE VIDEOCONFERENCES

Equipped with all required up-to-date
technical means and software

——
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Y/ NATIONAL CENTRE BUSINESS EDITIONS
(?;4-"!

e Nroteny= 8 JOURNAL « MARKET CONDITIONS»
PbIHKOB

M 2016 e 1 HALMOHATIH4A LEHTP MAPHETVAIA M EOHIICHKT

The thematic specialized edition,
publishing the information and analytical
articles helping Belarusian exporters with

entering new sales markets of goods
(services), search for business partners
abroad.

ADVERTISING-INFORMATION CATALOGUE
«EXPORT OF BELARUS»

The catalogue is intended for presentation
of export potential of Belarusian
organizations in the foreign markets.
Materials are grouped in the industry
principle.

i 2 ﬁ K -
FR:QNCE@ - "-
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THANK YOU FOR YOUR ATTENTION
AND
WELCOME TO COOPERATION!

Call-centre: +375 17 209 48 24

Tel.: +375 17 226 81 02 Tel.: +375 17 226 81 02 Tel.: +375 17 203 58 10
Fax: +375 17 203 57 86 NCM@EXPORT.BY Fax : +375 17 203 57 78
NCM@ICETRADE.BY MARKET@ICETRADE.BY

|
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